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IFAs reluctant to relinguish hold on

commission
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IF4s ars becoming more rebant on incoms from conmission,
detplte raqulatory pragiure o mowe towards a fae-based modal,

ressarch from Russsll eestments shows

Rerculis Fram a cursay of 120
investnent advisers conducied by
the mult-mansger group In August
show more then 7% of thoss
poled recebred more than hall
their incona from conmission.

But arcarting to a smiler pall
Russall carried out for the IFP In
Sugpust lask year, the average
respondent gob just £% of thedr
incams from commieion.

This comes detplta the FIAs
attempts ko reduce the
pramlrence of commisslon in IFA
remuraration through it ROR
propasals,
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transition o & more fes-based business, post RDR, a5 & “critcal challergs"

Butk rserly 208 of respond=nts ar= confident of oversl ADR conpliancs, not viewing it as "a
chellermie® for thedr business model n future.

“Thiz shows advisers have work to do to adapt thelr businesses towards getiing revenue thraugh
faet,” edds Fussal UE ard Ireland MO Potar Hugh-Snith,

Helm Godfrey MD Bruce Wilson says he suspects there are a number of reasons for the increased

use of commission.

“It could be their fees are based on the size of their clients’ investment portfolios and those have
gone down with the markets,” he says.

“Or it might be symptomatic of the fact a lot of IFAs are struggling to get by and are mare
concerned about that than what will happen in a few years’ time.”

But he warns there are also some advisers who are “incapable of adapting the way they need to at
a time of great change in the industry™.

Russell has launched an IFA business planning website (www.helpingadvisers.co.uk) which features
tools to help advisers set levels of fees and explain the need for the transition to clients.
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